Christos Karatzas, Vasiliki Tsigarida

VIRTUAL "ADOPTION" OF OLIVE TREES

Golden tree is an Individual agricultural business entity owned by Eleni Zotou. Miss Zotou planned by her own the
idea to give the opportunity for any consumer to virtually “adopt” an olive tree from her olive grove and receive its
produced olive products.

Advice on the legal aspects of food hygiene and visitor regulations.

Golden tree has a strong network of producers and external partners although advice on new forms of collaboration
is necessary.

Advice on regulations in production and safety of the guests during the agricultural activities.

Advice on new trends and requirements in packaging.

The marketing is managed via their website & social media (Facebook, X, Instagram, YouTube channel etc.). Advice
on new innovative methods of branding and more effective connection with consumers.

There is no advisory support for this project. The concept of virtual “adoption” of olive trees was independently
developed by Miss Zotou. Drawing upon her personal experience in olive tree cultivation, she successfully brought
this project to life. Her goal is to promote agricultural practices and rural life to consumers, who are also invited to
engage in various agro-tourism activities. Peer to peer knowledge exchange is by far the most important tool for the
project.

*See The CORENET SFSC Charter 14. C SFSC
ADVISING.




Golden Tree is an individual agricultural business idea founded by Aikaterini Eleni Zotou, an organic olive oil
producer who produces PDO extra virgin olive oil (EVOOQ) in the village of Kalives of Chalkidiki, in northern Greece.
The novelty of this SFSC case study is the opportunity for any consumer to virtually “adopt” an olive tree and receive
its produced olive products after one year. In addition, for those who adopt olive trees there are more benefits such
as i) a preferential price in case of a second order, ii) the possibility to actively take part in the farming activities
during the harvest period, iii) a field trip to meet the adopted tree and the grower, d) participation to annual
meetings that gather all adopters or taking part in agrotourism activities organized by the company. The aim of the
project is to bring consumers, in contact with the local production, the rural lifestyle, Mediterranean diet and the olive
farming activities. In the future, the company aims to collaborate with other farmers/producers who will join the
project. Golden Tree has his own logistics, not fully cost-efficient at the moment. The main cost is the cultivation of the
olive groves, the harvesting and the packaging of the olive oil, which is operated in cooperating industries. A part of
the costs is the general advertising and marketing efforts for the company.

From a social perspective, the main expected outcome is a stronger connection between people and their food
sources. The SFSC aims to build stronger relationships between producers and consumers, as well as enhance
consumers' connection with nature. This model offers consumers a valuable opportunity to connect with producers on a
personal level and expand their network.

From an economic perspective, this SFSC provides producers with the benefit of selling their products directly,
eliminating intermediaries. Simultaneously, consumers gain transparency about the origin of their food and its fair
pricing.

Through the implemetation of the project, consumers have the opportunity to connect with nature and understand the
benefits of organic farming practices by reducing the use of chemical inputs. Furthermore, agritourism initiatives can
foster a closer connection between people and rural environment, potentially contributing to the decentralization of
urban areas with an obvious positive environmental impact. Finally, the implementation of SFSCs reduces the number
of intermediaries, resulting in less product transportation and, consequently, lower pollutant emissions from transport
vehicles.

The implementation of the knowledge from the Golden Tree case can offer end-users benefits through a
personalized, transparent, and immersive connection to olive oil production. Consumers benefit from adopting a tree,
receiving high-quality PDO EVOO, participating in harvest activities, and engaging in agrotourism, creating a
deeper emotional and cultural bond with the product. For practitioners, this model enhances consumer loyalty,
supports brand differentiation, and opens opportunities for collaboration with other local producers, while optimizing
logistics and marketing can improve cost-efficiency and expantion of the SFSC.

https://shop.goldentree.eu/



https://shop.goldentree.eu/

Farmers and food producers, consumers

Chalkidiki, Greece

https: / /www.youtube.com/channel /UCM802zvmr915hh3fP 1tirNg

EIKONIKH "YIOOEZIA" EAAIOAENTPQN

H Golden Tree €ilval [Lot ATOULKN YEWPYLKH ETTLXELPNON TTOU WOPLUBNKE amrd tnv Awkatepivn EAévn Zwtou,
Tapaywyo Bloloykol glatodddou NOM amd tig KahuPBeg XaAkidikng otn Bopeta EAGda. H katvotopia tou
EYXELPNMATOG EIVOL OTL ETTLTPETTEL OTOUC KATOVOAWTEG Vo "uLloBeTiooUV" €lKOVIKA pLa EALA Kol va TrapaAdBouv
Ta MPOLOVTA TNG TmeLta oo éva xpdvo. Ekeivol ou utoBetolv amoAapBdavouv TpovouLla OTTWE: i) TTPOVOULOKN
TLUN O €TOUEVN TTapayyeALla, ii) CUMUETOX OTLG AYPOTIKEG SPACTNPLOTNTEG KATA TN cuyKouLdn, iii) tagida yia
Vo ywpioouv To SEVTPo Kal ToV TTapaywyo, iv) CUUETOXN O€ ETACLEG CUVAVTIOELG KOL OYPOTOUPLOTIKEG SPACELS.
2TOX0G €lval n cUVEECN TWV KATAVAAWTWY UE TNV TOTTLKI TTOPAYWYH], TOV AyPOTIKO TPOTTo (WG KAl TN
Meooyetakn Sltatpodr. Zto HENNOV, N eTOLPELA OKOTTEVEL VAL CUVEPYAOTEL Kat e GAAoug Trapaywyous. H Golden
Tree SLaB€tel S1kO TNG cuoTNUA logistics, TO OTTOLO TTPOG TO TrAPOV Sev elval TANPWG arodoTiko. Ta KupLa £€oda
adopolv TNV KaAALEpyeLa, TN cuyKouLdn Kal tn cuokevooia tou elatoAddou, Tou yivovtal oe cuvepyolOUEVEC
Bropnxavieg. EmurAéov, pépog Twv damavwy adopd Tig evépyeleg Stadnuiong kat mpowOnong tng etatpeiag.



https://www.youtube.com/channel/UCM802zvmr9l5hh3fP1tirNg

